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The fifth edition of Modern Database Management has been updated to reflect the most current database content available. It provides
sound, clear, and current coverage of the concepts, skills, and issues needed to cope with an expanding organisational resource. While
sufficient technical detail is provided, the emphasis remains on management and implementation issues pertinent in a business information
systems curriculum.
Make smart business decisions! Recognizing that most students will become managers, and not accountants, Jiambalvo’s Managerial
Accounting, Second Edition focuses on the knowledge and skills that managers need to make good business decisions. Students and
instructors alike have praised the clear and concise writing style – discussions are to the point, ideas are illustrated, and examples are
presented to make the ideas concrete. Before you buy, make sure you are getting the best value and all the learning tools you’ll need to
succeed in your course. If your professor requires eGrade Plus, you can purchase it now at no additional cost. With this special eGrade Plus
package you get the new text –– no highlighting, no missing pages, no food stains –– and a registration code to eGrade Plus, a suite of
effective learning tools to help you get a better grade. All this, in one convenient package! eGrade Plus gives you: A complete online version
of the textbook Over 1,500 problems from the end-of-chapter problem sets and test bank 2 self-assessment tests per chapter One
Demonstration Problem per chapter (a worked out end-of-chapter problem that steps students through that chapter’s key concepts) Cases,
which promote critical thinking and decision-making skills Learning objectives for each chapter eGrade Plus is a powerful online tool that
provides students with an integrated suite of teaching and learning resources and an online version of the text in one easy-to-use website.
Available to help instruct students in solving all assignment material. Each chapter also contains one set of papers that can be used for either
the A or B problem sets.
The text and images in this book are in grayscale. A hardback color version is available. Search for ISBN 9781680922929. Principles of
Accounting is designed to meet the scope and sequence requirements of a two-semester accounting course that covers the fundamentals of
financial and managerial accounting. This book is specifically designed to appeal to both accounting and non-accounting majors, exposing
students to the core concepts of accounting in familiar ways to build a strong foundation that can be applied across business fields. Each
chapter opens with a relatable real-life scenario for today's college student. Thoughtfully designed examples are presented throughout each
chapter, allowing students to build on emerging accounting knowledge. Concepts are further reinforced through applicable connections to
more detailed business processes. Students are immersed in the "why" as well as the "how" aspects of accounting in order to reinforce
concepts and promote comprehension over rote memorization.
This is the eBook of the printed book and may not include any media, website access codes, or print supplements that may come packaged
with the bound book. Hospitality management students and professionals responsible for accounting functions at their property, or who aspire
to a career in hospitality accounting, will benefit from this textbook. This textbook includes everything readers will need to gain a clear
understanding of managerial accounting in a hospitality setting. Chapters reflect new tax laws and the impact of the Sarbanes-Oxley Act, as
well as the results of new survey research on updated practices in capital budgeting and leasing. Readers will learn to make effective choices
based on the numbers that affect daily operations, develop on-target budgets and control cash flow, reach profit goals with the help of
financial reports and other tools, and apply the latest uniform systems of accounts for hotels and restaurants.

Explores computer-intensive probability and statistics for ecosystem management decision making Simulation is an
accessible way to explain probability and stochastic model behavior to beginners. This book introduces probability and
statistics to future and practicing ecosystem managers by providing a comprehensive treatment of these two areas. The
author presents a self-contained introduction for individuals involved in monitoring, assessing, and managing ecosystems
and features intuitive, simulation-based explanations of probabilistic and statistical concepts. Mathematical programming
details are provided for estimating ecosystem model parameters with Minimum Distance, a robust and computerintensive method. The majority of examples illustrate how probability and statistics can be applied to ecosystem
management challenges. There are over 50 exercises - making this book suitable for a lecture course in a natural
resource and/or wildlife management department, or as the main text in a program of self-study. Key features: Reviews
different approaches to wildlife and ecosystem management and inference. Uses simulation as an accessible way to
explain probability and stochastic model behavior to beginners. Covers material from basic probability through to
hierarchical Bayesian models and spatial/ spatio-temporal statistical inference. Provides detailed instructions for using R,
along with complete R programs to recreate the output of the many examples presented. Provides an introduction to
Geographic Information Systems (GIS) along with examples from Quantum GIS, a free GIS software package. A
companion website featuring all R code and data used throughout the book. Solutions to all exercises are presented
along with an online intelligent tutoring system that supports readers who are using the book for self-study.
Utilizing the first thirteen chapters of Wild’s best-selling, Financial and Managerial Accounting text, Financial Accounting
Fundamentals responds to the market’s request for a low-cost, succinct book; a book that balances large and small
businesses, and one that is contemporary, engaging, and accessible for today’s students. Its innovation is reflected in its
extensive use of small business examples, the integration of new technology learning tools, superior end-of-chapter
material, and a highly engaging, pedagogical design.
This text is written as an integrated work in managerial accounting, and is intended for use as a basic text for students
after completing a first semester or quarter course in financial accounting at either the undergraduate or graduate level.
This text is organized around the following major areas of managerial accounting: An Overview of Managerial
Accounting. In this section, the text discusses the uses of managerial accounting and contrasts the type and use of
information provided by managerial accounting and financial accounting (Chapter 1). Chapter 2 focuses on basic cost
information and behavior. In this chapter we distinguish between the different types of costs incurred by organizations. In
addition, this chapter discusses the behavior of these costs with changes in activity as well as the effect of cost behavior
on managerial decisions. Cost Accumulation. Chapters 3 through 5 illustrate the process through which the organization
accumulates costs with its products and services. In Chapter 3, we focus on production and service processes that
require different levels of effort across individual jobs (job-order costing). Chapter 4 illustrates the cost accumulation
process for manufacturing environments characterized by the production of a large number of similar products (process
costing). Chapter 5 focuses on the process through which overhead costs are accumulated with the organization's
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inventory and services. The dedication of an entire chapter to overhead costs is considered necessary given the
importance of controlling overhead costs to organizations in manufacturing inventory and providing services. The Use of
Managerial Accounting Information. Chapters 6 through 11 describe various uses of managerial accounting information.
Topics discussed in these chapters include variable costing and costvolume-profit analysis (Chapter 6), standard costing
and determination of variances (Chapter 7), budgeting (Chapter 8), responsibility accounting (Chapter 9), short-term
managerial decisions (Chapter 10), and capital budgeting (Chapter 11). In these chapters, the basic principles of cost
behavior and cost accumulation discussed in the preceding two sections are applied to important decisions facing
managers in today's business world.
Managerial Accounting teaches students the fundamental concepts of managerial accounting in a concise and easy to
comprehend fashion. Stimulating review materials at the end of each section helps students develop their decisionmaking skills. Students are provided the tools and guidance to take more initiative in their learning, making them more
engaged, more prepared, and more confident.
The text is current, concise, and clearly written, with cases at the end of each chapter to illustrate the material. An
interactive CD lets students test and expand their understanding with multiple-choice questions, key term matching
exercises, demonstrations of various concepts and techniques, critical thinking exercise, interactive cases, and videos. A
dynamic Web site provides test study guides, exercises, games, web testing, relevant articles, from The Wall Street
Journal and other sources linked to the text, links to relevant web sites, additional cases, and other materials.
Managerial Accounting (16th Edition)Guan Li Kuai Ji (Ying Wen Ban Yuan Shu Di 16 Ban)Introduction to Managerial Accounting
This is the first detailed view of the managerial accountant’s role and responsibilities in organization setting. Its aim is to foster role
development: the opportunity to work at an advanced level of practice. Accounting studies develop technical skills associated with topics,
and, responding to defined scenarios but provide very little guidance on what to recognizing and approaching the broad problems or
challenges under conditions of uncertainty. It is a double first because it provides the managerial accountant’s compass as a general
purpose analytical framework for managerial accounting independent of any selected theory and method. The metaphor of a compass
creates a mental schema for its four points named (1) goals and principles, (2) boundaries and constraints, (3) methods and models, and, (4)
collegial relationships. Dynastic Chinese and some other Central Asian cultures, view the center as a fifth principal direction, giving a total of
five points. The center represents a high standard ethical conduct and self-care, or moral compass. Managerial Accountant’s Compass offers
an integrated and systematic guide to approaching situations that are constantly changing. It gives a protective starting pattern which
produces new meanings and awareness of the ambiguity and uncertainty for each situation. Ultimately the managerial accountant’s compass
can help you make more effective sense of yourself, your expertise and your practice in the organization where you work, which should open
career opportunities.
A less-expensive grayscale paperback version is available. Search for ISBN 9781680922936. Principles of Accounting is designed to meet
the scope and sequence requirements of a two-semester accounting course that covers the fundamentals of financial and managerial
accounting. This book is specifically designed to appeal to both accounting and non-accounting majors, exposing students to the core
concepts of accounting in familiar ways to build a strong foundation that can be applied across business fields. Each chapter opens with a
relatable real-life scenario for today's college student. Thoughtfully designed examples are presented throughout each chapter, allowing
students to build on emerging accounting knowledge. Concepts are further reinforced through applicable connections to more detailed
business processes. Students are immersed in the "why" as well as the "how" aspects of accounting in order to reinforce concepts and
promote comprehension over rote memorization.
Go beyond managerial accounting theory to the techniques used in management today. Managerial Accounting: Making Decisions and
Motivating Performance enables managers and business owners to attain the core skills they need to become integral members of their
company's decision-making teams. This new program from established authors Srikant M. Datar and Madhav Rajan emphasizes decisionmaking and the effects of decisions. While many texts teach the theories and frameworks of management education, Managerial Accounting
goes further by covering the capabilities and techniques necessary for effective management practice, as well as fostering attitudes that typify
integrity, honesty, and fairness. 0132816245 / 9780132816243 Managerial Accounting: Making Decisions and Motivating Performance Plus
NEW MyAccountingLab with Pearson eText -- Access Card Package Package consists of: 0132829444 / 9780132829441 NEW
MyAccountingLab with Pearson eText -- Access Card -- for Managerial Accounting: Making Decisions and Motivating Performance, 1/e
0137024878 / 9780137024872 Managerial Accounting: Making Decisions and Motivating Performance, 1/e
Defining the value of an entire company can be challenging, especially for large, highly competitive business markets. While the main goal for
many companies is to increase their market value, understanding the advanced techniques and determining the best course of action to
maximize profits can puzzle both academic and business professionals alike. Valuation Challenges and Solutions in Contemporary
Businesses provides emerging research exploring theoretical and practical aspects of income-based, market-based, and asset-based
valuation approaches and applications within the financial sciences. Featuring coverage on a broad range of topics such as growth rate,
diverse business, and market value, this book is ideally designed for financial officers, business professionals, company managers, CEOs,
corporate professionals, academicians, researchers, and students seeking current research on the challenging aspects of firm valuation and
an assortment of possible solution-driven concepts.

Financial and Managerial Accounting provides students with a clear introduction to fundamental accounting concepts
beginning with the building blocks of the accounting cycle and continuing through financial statements. This product is
ideal for a two-semester Financial and Managerial Accounting sequence where students spend equal time learning
financial and managerial accounting concepts as well as learn the accounting cycle from a corporate perspective.
The authors have kept the text concise by focusing on the key concepts students need to master. Opening vignettes & 'in
action' boxes show realistic applications of these concepts throughout. Comprehensive end-of-chapter problems provide
students with all the practice they need to fully learn each concept.
Warren/Reeve/Duchac’s MANAGERIAL ACCOUNTING 14E provides a solid foundation in managerial accounting
fundamentals, while motivating students to learn by showing how accounting is important to business. Business
examples and a new chapter schema provide context for readers, demonstrating how each chapter’s content fits into the
big picture, connecting fundamental concepts with real businesses. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
Most managerial accounting texts emphasize the mechanics of managerial accounting. While important, mechanics are
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not enough. To solve business problems, students need to understand how managerial accounting can improve decisionmaking, and when and where a particular tool or technique is appropriate. Balakrishnan's Managerial Accounting 2nd
edition presents accounting information in the context of business decision making. It combines the traditional topics of
managerial accounting with a strategic framework that shows students how to construct decision models and measure
information. By linking business decisions with accounting information students will be motivated to learn and make more
informed decisions. Balakrishnan will appeal to courses where there is a true focus on decision making and accounting is
placed within a business context.
Clear. Accurate. Current. The new twelfth edition of Financial and Managerial Accounting: A Basis for Business
Decisions unites this texts long-running standard of excellence with a thorough revision reflecting contemporary concepts
and issues in accounting. The managerial accounting section has been expanded making this book appropriate for the
50/50 split accounting principles courses that employ a corporate approach. The hallmarks of this text continue to be
exceptional balance between the preparer and user points of view, excellent real-world examples that do not distract
students from the text narrative, and clear writing style. This is a reflection of the authors and their well-known dedication
to accounting education.
Introduction to Managerial Accounting, 4/e by Brewer/Garrison/Noreen is based on the market-leading text, Managerial Accounting, by
Garrison, Noreen and Brewer. However, this is not simply a briefer book with chapters removed; B/G/N has been rethought and retooled to
meet the needs of the market. B/G/N 4/e is a more accessible, yet thoroughly student-friendly text that satisfies the basic needs of the
managerial accounting student without unnecessary depth on advanced topics associated with the follow-up course: cost accounting/cost
management. Faculty and students alike will find this new edition has retained the hallmark features of the Garrison brand: author-written
supplements, excellent readability, terrific examples, and balanced end-of-chapter material.
Providing coverage of topics such as relevant costs for decision making, capital budgeting decisions, segment reporting and decentralization,
this text offers a glimpse into how real companies use managerial accounting concepts in their practical applications. Authors Eric Noreen,
Peter Brewer, and Ray Garrison have crafted a streamlined Managerial Accounting book that is perfect for non-accounting majors who intend
to move into managerial positions by focusing on the fundamentals to develop the conceptual framework managers need to succeed.This is
done by adhering to the three core standards:FOCUSNoreen/Brewer/Garrison pinpoint the key managerial concepts students will need in
their future careers. With no journal entries or financial accounting topics to worry about, students can focus on the fundamental principles of
managerial accounting. The manager approach in Noreen allows students to develop the conceptual framework needed to succeed, with a
focus on decision making and analytical skills.RELEVANCEBuilding student interest with its insightful Business Focus vignettes opening each
chapter, current In Business examples throughout the text, and tried-and-true end-of-chapter material, students will always see the real-world
applicability of Noreen/Brewer/Garrison.BALANCEThere is more than one type of business, and so Noreen/Brewer/Garrison covers a variety
of business models, including nonprofit, retail, service, wholesale, and manufacturing organizations. Service company examples are
highlighted with icons in the margins of the text
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