File Type PDF Financial Times And Mckinsey Business Book Of The Year

Financial Times And Mckinsey Business Book Of
The Year
The Financial Times Guide to Using and Interpreting Company Accounts is
designed for the non-accountant manager, investor or entrepreneur who is
expected to have financial knowledge but may not have accounting training.
Wendy McKenzie approaches the project via three key points: What information
will I find in these accounts?; How do I analyse the accounts?; How can I use my
analysis? Using publicly available actual accounts, the book begins by covering
the ‘numbers’ from company accounts then moves on to information such as
the financial review and then explains the logic of the accounts. To help with the
interpreting of the numbers Wendy shows the reader how to understand issues
such as cash flow, what this will tell you about a company, how to consider a
competitor’s accounts and how to perform ratio calculations to help with
company analysis.
An explosive expose? of Samsung that “reads like a dynastic thriller, rolling
through three generations of family intrigue, embezzlement, bribery, corruption,
prostitution, and other bad behavior” (The Wall Street Journal). LONGLISTED
FOR THE FINANCIAL TIMES AND MCKINSEY BUSINESS BOOK OF THE
YEAR AWARD Based on years of reporting on Samsung for The Economist, The
Wall Street Journal, and Time, from his base in South Korea, and his countless
sources inside and outside the company, Geoffrey Cain offers a penetrating look
behind the curtains of the biggest company nobody in America knows. Seen for
decades in tech circles as a fast follower rather than an innovation leader,
Samsung today has grown to become a market leader in the United States and
around the globe. They have captured one quarter of the smartphone market and
have been pushing the envelope on every front. Forty years ago, Samsung was a
rickety Korean agricultural conglomerate that produced sugar, paper, and
fertilizer, located in a backward country with a third-world economy. With the rise
of the PC revolution, though, Chairman Lee Byung-chul began a bold
experiment: to make Samsung a major supplier of computer chips. The
multimillion- dollar plan was incredibly risky. But Lee, wowed by a young Steve
Jobs, who sat down with the chairman to offer his advice, became obsessed with
creating a tech empire. And in Samsung Rising, we follow Samsung behind the
scenes as the company fights its way to the top of tech. It is one of Apple’s chief
suppliers of technology critical to the iPhone, and its own Galaxy phone outsells
the iPhone. Today, Samsung employs over 300,000 people (compared to
Apple’s 80,000 and Google’s 48,000). The company’s revenues have grown
more than forty times from that of 1987 and make up more than 20 percent of
South Korea’s exports. Yet their disastrous recall of the Galaxy Note 7, with
numerous reports of phones spontaneously bursting into flames, reveals the
dangers of the company’s headlong attempt to overtake Apple at any cost. A
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sweeping insider account, Samsung Rising shows how a determined and
fearless Asian competitor has become a force to be reckoned with.
From the very first mouthful, 'Lunch with the FT' was destined to become a
permanent fixture in the Financial Times. One thousand lunches later, the FT's
weekly interview has become an institution. From film stars to politicians, tycoons
to writers, dissidents to lifestyle gurus, the list reads like an international Who's
Who of our times. Lunch with the FT is a selection of the best: 52 classic
interviews conducted in the unforgiving proximity of a restaurant table. From
Angela Merkel to Sean 'P. Diddy' Combs, Martin Amis to one of the Arab world's
most notorious sons, this book brings you right to the table to decide what you
think of or world's most powerful players.
The New York Times bestseller Shortlisted for the 2020 Financial Times &
McKinsey Business Book of the Year Netflix cofounder Reed Hastings reveals for
the first time the unorthodox culture behind one of the world's most innovative,
imaginative, and successful companies There has never before been a company
like Netflix. It has led nothing short of a revolution in the entertainment industries,
generating billions of dollars in annual revenue while capturing the imaginations
of hundreds of millions of people in over 190 countries. But to reach these great
heights, Netflix, which launched in 1998 as an online DVD rental service, has had
to reinvent itself over and over again. This type of unprecedented flexibility would
have been impossible without the counterintuitive and radical management
principles that cofounder Reed Hastings established from the very beginning.
Hastings rejected the conventional wisdom under which other companies operate
and defied tradition to instead build a culture focused on freedom and
responsibility, one that has allowed Netflix to adapt and innovate as the needs of
its members and the world have simultaneously transformed. Hastings set new
standards, valuing people over process, emphasizing innovation over efficiency,
and giving employees context, not controls. At Netflix, there are no vacation or
expense policies. At Netflix, adequate performance gets a generous severance,
and hard work is irrelevant. At Netflix, you don’t try to please your boss, you give
candid feedback instead. At Netflix, employees don’t need approval, and the
company pays top of market. When Hastings and his team first devised these
unorthodox principles, the implications were unknown and untested. But in just a
short period, their methods led to unparalleled speed and boldness, as Netflix
quickly became one of the most loved brands in the world. Here for the first time,
Hastings and Erin Meyer, bestselling author of The Culture Map and one of the
world’s most influential business thinkers, dive deep into the controversial
ideologies at the heart of the Netflix psyche, which have generated results that
are the envy of the business world. Drawing on hundreds of interviews with
current and past Netflix employees from around the globe and never-before-told
stories of trial and error from Hastings’s own career, No Rules Rules is the
fascinating and untold account of the philosophy behind one of the world’s most
innovative, imaginative, and successful companies.
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Imagine, if you can, the world of business - without corporate strategy.
Remarkably, fifty years ago that's the way it was. Businesses made plans,
certainly, but without understanding the underlying dynamics of competition,
costs, and customers. It was like trying to design a large-scale engineering
project without knowing the laws of physics. But in the 1960s, four mavericks and
their posses instigated a profound shift in thinking that turbocharged business as
never before, with implications far beyond what even they imagined. In The Lords
of Strategy, renowned business journalist and editor Walter Kiechel tells, for the
first time, the story of the four men who invented corporate strategy as we know it
and set in motion the modern, multibillion-dollar consulting industry: Bruce
Henderson, founder of Boston Consulting Group Bill Bain, creator of Bain &
Company Fred Gluck, longtime Managing Director of McKinsey & Company
Michael Porter, Harvard Business School professor Providing a window into how
to think about strategy today, Kiechel tells their story with novelistic flair. At times
inspiring, at times nearly terrifying, this book is a revealing account of how these
iconoclasts and the organizations they led revolutionized the way we think about
business, changed the very soul of the corporation, and transformed the way we
work.
The authoritative account of the rise of Amazon and its intensely driven founder,
Jeff Bezos, praised by the Seattle Times as "the definitive account of how a tech
icon came to life." Amazon.com started off delivering books through the mail. But
its visionary founder, Jeff Bezos, wasn't content with being a bookseller. He
wanted Amazon to become the everything store, offering limitless selection and
seductive convenience at disruptively low prices. To do so, he developed a
corporate culture of relentless ambition and secrecy that's never been cracked.
Until now. Brad Stone enjoyed unprecedented access to current and former
Amazon employees and Bezos family members, giving readers the first in-depth,
fly-on-the-wall account of life at Amazon. Compared to tech's other elite
innovators -- Jobs, Gates, Zuckerberg -- Bezos is a private man. But he stands
out for his restless pursuit of new markets, leading Amazon into risky new
ventures like the Kindle and cloud computing, and transforming retail in the same
way Henry Ford revolutionized manufacturing. The Everything Store is the
revealing, definitive biography of the company that placed one of the first and
largest bets on the Internet and forever changed the way we shop and read.
How knowing the extreme risks of climate change can help us prepare for an
uncertain future If you had a 10 percent chance of having a fatal car accident,
you'd take necessary precautions. If your finances had a 10 percent chance of
suffering a severe loss, you'd reevaluate your assets. So if we know the world is
warming and there's a 10 percent chance this might eventually lead to a
catastrophe beyond anything we could imagine, why aren't we doing more about
climate change right now? We insure our lives against an uncertain future—why
not our planet? In Climate Shock, Gernot Wagner and Martin Weitzman explore
in lively, clear terms the likely repercussions of a hotter planet, drawing on and
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expanding from work previously unavailable to general audiences. They show
that the longer we wait to act, the more likely an extreme event will happen. A city
might go underwater. A rogue nation might shoot particles into the Earth's
atmosphere, geoengineering cooler temperatures. Zeroing in on the unknown
extreme risks that may yet dwarf all else, the authors look at how economic
forces that make sensible climate policies difficult to enact, make radical wouldbe fixes like geoengineering all the more probable. What we know about climate
change is alarming enough. What we don't know about the extreme risks could
be far more dangerous. Wagner and Weitzman help readers understand that we
need to think about climate change in the same way that we think about
insurance—as a risk management problem, only here on a global scale. With a
new preface addressing recent developments Wagner and Weitzman
demonstrate that climate change can and should be dealt with—and what could
happen if we don't do so—tackling the defining environmental and public policy
issue of our time.
NATIONAL BESTSELLER • The gripping story of Elizabeth Holmes and
Theranos—one of the biggest corporate frauds in history—a tale of ambition and
hubris set amid the bold promises of Silicon Valley, rigorously reported by the
prize-winning journalist. With a new Afterword. “Chilling ... Reads like a thriller ...
Carreyrou tells [the Theranos story] virtually to perfection.” —The New York Times
Book Review In 2014, Theranos founder and CEO Elizabeth Holmes was widely
seen as the next Steve Jobs: a brilliant Stanford dropout whose startup “unicorn”
promised to revolutionize the medical industry with its breakthrough device,
which performed the whole range of laboratory tests from a single drop of blood.
Backed by investors such as Larry Ellison and Tim Draper, Theranos sold shares
in a fundraising round that valued the company at more than $9 billion, putting
Holmes’s worth at an estimated $4.5 billion. There was just one problem: The
technology didn’t work. Erroneous results put patients in danger, leading to
misdiagnoses and unnecessary treatments. All the while, Holmes and her
partner, Sunny Balwani, worked to silence anyone who voiced misgivings—from
journalists to their own employees.
The number one guide to corporate valuation is back and better than ever Thoroughly revised
and expanded to reflect business conditions in today's volatile global economy, Valuation, Fifth
Edition continues the tradition of its bestselling predecessors by providing up-to-date insights
and practical advice on how to create, manage, and measure the value of an organization.
Along with all new case studies that illustrate how valuation techniques and principles are
applied in real-world situations, this comprehensive guide has been updated to reflect new
developments in corporate finance, changes in accounting rules, and an enhanced global
perspective. Valuation, Fifth Edition is filled with expert guidance that managers at all levels,
investors, and students can use to enhance their understanding of this important discipline.
Contains strategies for multi-business valuation and valuation for corporate restructuring,
mergers, and acquisitions Addresses how you can interpret the results of a valuation in light of
a company's competitive situation Also available: a book plus CD-ROM package
(978-0-470-42469-8) as well as a stand-alone CD-ROM (978-0-470-42457-7) containing an
interactive valuation DCF model Valuation, Fifth Edition stands alone in this field with its
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reputation of quality and consistency. If you want to hone your valuation skills today and
improve them for years to come, look no further than this book.
From an economist who warned of the global financial crisis, a new warning about the
continuing peril to the world economy Raghuram Rajan was one of the few economists who
warned of the global financial crisis before it hit. Now, as the world struggles to recover, it's
tempting to blame what happened on just a few greedy bankers who took irrational risks and
left the rest of us to foot the bill. In Fault Lines, Rajan argues that serious flaws in the economy
are also to blame, and warns that a potentially more devastating crisis awaits us if they aren't
fixed. Rajan shows how the individual choices that collectively brought about the economic
meltdown—made by bankers, government officials, and ordinary homeowners—were rational
responses to a flawed global financial order in which the incentives to take on risk are
incredibly out of step with the dangers those risks pose. He traces the deepening fault lines in
a world overly dependent on the indebted American consumer to power global economic
growth and stave off global downturns. He exposes a system where America's growing
inequality and thin social safety net create tremendous political pressure to encourage easy
credit and keep job creation robust, no matter what the consequences to the economy's longterm health; and where the U.S. financial sector, with its skewed incentives, is the critical but
unstable link between an overstimulated America and an underconsuming world. In Fault
Lines, Rajan demonstrates how unequal access to education and health care in the United
States puts us all in deeper financial peril, even as the economic choices of countries like
Germany, Japan, and China place an undue burden on America to get its policies right. He
outlines the hard choices we need to make to ensure a more stable world economy and
restore lasting prosperity.
NAMED A BEST BOOK OF 2018 BY THE FINANCIAL TIMES A groundbreaking take on how
complexity causes failure in all kinds of modern systems--from social media to air travel--this
practical and entertaining book reveals how we can prevent meltdowns in business and life
"Endlessly fascinating, brimming with insight, and more fun than a book about failure has any
right to be, Meltdown will transform how you think about the systems that govern our lives. This
is a wonderful book."--Charles Duhigg, author of The Power of Habit and Smarter Faster Better
A crash on the Washington, D.C. metro system. An accidental overdose in a state-of-the-art
hospital. An overcooked holiday meal. At first glance, these disasters seem to have little in
common. But surprising new research shows that all these events--and the myriad failures that
dominate headlines every day--share similar causes. By understanding what lies behind these
failures, we can design better systems, make our teams more productive, and transform how
we make decisions at work and at home. Weaving together cutting-edge social science with
riveting stories that take us from the frontlines of the Volkswagen scandal to backstage at the
Oscars, and from deep beneath the Gulf of Mexico to the top of Mount Everest, Chris
Clearfield and András Tilcsik explain how the increasing complexity of our systems creates
conditions ripe for failure and why our brains and teams can't keep up. They highlight the
paradox of progress: Though modern systems have given us new capabilities, they've become
vulnerable to surprising meltdowns--and even to corruption and misconduct. But Meltdown isn't
just about failure; it's about solutions--whether you're managing a team or the chaos of your
family's morning routine. It reveals why ugly designs make us safer, how a five-minute exercise
can prevent billion-dollar catastrophes, why teams with fewer experts are better at managing
risk, and why diversity is one of our best safeguards against failure. The result is an eyeopening, empowering, and entirely original book--one that will change the way you see our
complex world and your own place in it.
The New York Times-bestselling guide to how automation is changing the economy,
undermining work, and reshaping our lives Winner of Best Business Book of the Year awards
from the Financial Times and from Forbes "Lucid, comprehensive, and unafraid...;an
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indispensable contribution to a long-running argument."--Los Angeles Times What are the jobs
of the future? How many will there be? And who will have them? As technology continues to
accelerate and machines begin taking care of themselves, fewer people will be necessary.
Artificial intelligence is already well on its way to making "good jobs" obsolete: many
paralegals, journalists, office workers, and even computer programmers are poised to be
replaced by robots and smart software. As progress continues, blue and white collar jobs alike
will evaporate, squeezing working- and middle-class families ever further. At the same time,
households are under assault from exploding costs, especially from the two major industrieseducation and health care-that, so far, have not been transformed by information technology.
The result could well be massive unemployment and inequality as well as the implosion of the
consumer economy itself. The past solutions to technological disruption, especially more
training and education, aren't going to work. We must decide, now, whether the future will see
broad-based prosperity or catastrophic levels of inequality and economic insecurity. Rise of the
Robots is essential reading to understand what accelerating technology means for our
economic prospects-not to mention those of our children-as well as for society as a whole.
Longlisted for the FT/McKinsey Business Book of the Year Award A groundbreaking chronicle
of the birth--and death--of a pair of jeans, that exposes the fractures in our global supply
chains, and our relationships to each other, ourselves, and the planet Take a look at your
favorite pair of jeans. Maybe you bought them on Amazon or the Gap; maybe the tag says
"Made in Bangladesh" or "Made in Sri Lanka." But do you know where they really came from,
how many thousands of miles they crossed, or the number of hands who picked, spun, wove,
dyed, packaged, shipped, and sold them to get to you? The fashion industry operates with
radical opacity, and it's only getting worse to disguise countless environmental and labor
abuses. It epitomizes the ravages inherent in the global economy, and all in the name of
ensuring that we keep buying more while thinking less about its real cost. In Unraveled,
entrepreneur, researcher, and advocate Maxine Bédat follows the life of an American icon--a
pair of jeans--to reveal what really happens to give us our clothes. We visit a Texas cotton farm
figuring out how to thrive without relying on fertilizers that poison the earth. Inside dyeing and
weaving factories in China, where chemicals that are banned in the West slosh on factory
floors and drain into waterways used to irrigate local family farms. Sewing floors in Bangladesh
and Sri Lanka are crammed with women working for illegally low wages to produce garments
as efficiently as machines. Back in America, our jeans get stowed, picked, and shipped out by
Amazon warehouse workers pressed to be as quick as the robots primed to replace them.
Finally, those jeans we had to have get sent to landfills--or, if they've been "donated," shipped
back around the world to Africa, where they're sold for pennies in secondhand markets or
buried and burned in mountains of garbage. A sprawling, deeply researched, and provocative
tour-de-force, Unraveled is not just the story of a pair of pants, but also the story of our global
economy and our role in it. Told with piercing insight and unprecedented reporting, Unraveled
challenges us to use our relationship with our jeans--and all that we wear--to reclaim our
central role as citizens to refashion a society in which all people can thrive and preserve the
planet for generations to come.
Meritocracy: the idea that people should be advanced according to their talents rather than
their birth. While this initially seemed like a novel concept, by the end of the twentieth century it
had become the world's ruling ideology. How did this happen, and why is meritocracy now
under attack from both right and left? In The Aristocracy of Talent, esteemed journalist and
historian Adrian Wooldridge traces the history of meritocracy forged by the politicians and
officials who introduced the revolutionary principle of open competition, the psychologists who
devised methods for measuring natural mental abilities, and the educationalists who built
ladders of educational opportunity. He looks outside western cultures and shows what
transformative effects it has had everywhere it has been adopted, especially once women were
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brought into the meritocratic system. Wooldridge also shows how meritocracy has now
become corrupted and argues that the recent stalling of social mobility is the result of failure to
complete the meritocratic revolution. Rather than abandoning meritocracy, he says, we should
call for its renewal.
The modern world is built on commodities - from the oil that fuels our cars to the metals that
power our smartphones. We rarely stop to consider where they have come from. But we
should. In The World for Sale, two leading journalists lift the lid on one of the least scrutinised
corners of the world economy: the workings of the billionaire commodity traders who buy,
hoard and sell the earth's resources. It is the story of how a handful of swashbuckling
businessmen became indispensable cogs in global markets: enabling an enormous expansion
in international trade, and connecting resource-rich countries - no matter how corrupt or wartorn - with the world's financial centres. And it is the story of how some traders acquired untold
political power, right under the noses of western regulators and politicians - helping Saddam
Hussein to sell his oil, fuelling the Libyan rebel army during the Arab Spring, and funnelling
cash to Vladimir Putin's Kremlin in spite of western sanctions. The result is an eye-opening tour
through the wildest frontiers of the global economy, as well as a revelatory guide to how
capitalism really works.
From the acclaimed historian of global empire, the dramatic story of how steam power
reshaped our cities and our seas, and forged a new world order Steam power transformed our
world, initiating the complex, resource-devouring industrial system the consequences of which
we live with today. It revolutionized work and production, but also the ease and cost of
movement over land and water. The result was to throw open vast areas of the world to the
rampaging expansion of Europeans and Americans on a scale previously unimaginable.
Unlocking the World is the captivating history of the great port cities which emerged as the
bridgeheads of this new steam-driven economy, reshaping not just the trade and industry of
the regions around them but their culture and politics as well. They were the agents of what we
now call 'globalization', but their impact and influence, and the reactions they provoked, were
far from predictable. Nor were they immune to the great upheavals in world politics across the
'steam century'. This book is global history at its very best. Packed with fascinating case
histories (from New Orleans to Montreal, Bombay to Singapore, Calcutta to Shanghai),
individual stories and original ideas, Darwin's book allows us, for better or worse, to see the
modern age taking shape.
NEW YORK TIMES BESTSELLER * NEW YORK TIMES NOTABLE BOOK OF 2019 *
WINNER OF THE J ANTHONY LUKAS WORK-IN-PROGRESS AWARD * FINANCIAL
TIMES’ BEST BOOKS OF 2019 * NPR FAVORITE BOOKS OF 2019 * FINALIST FOR THE
FINACIAL TIMES/MCKINSEY BUSINESS BOOK OF 2019 * KIRKUS REVIEWS BEST
BOOKS OF 2019 * SCHOOL LIBRARY JOURNAL BEST BOOKS OF 2019 “Superb…Among
the best books ever written about an American corporation.” —Bryan Burrough, The New York
Times Book Review Just as Steve Coll told the story of globalization through ExxonMobil and
Andrew Ross Sorkin told the story of Wall Street excess through Too Big to Fail, Christopher
Leonard’s Kochland uses the extraordinary account of how one of the biggest private
companies in the world grew to be that big to tell the story of modern corporate America. The
annual revenue of Koch Industries is bigger than that of Goldman Sachs, Facebook, and US
Steel combined. Koch is everywhere: from the fertilizers that make our food to the chemicals
that make our pipes to the synthetics that make our carpets and diapers to the Wall Street
trading in all these commodities. But few people know much about Koch Industries and that’s
because the billionaire Koch brothers have wanted it that way. For five decades, CEO Charles
Koch has kept Koch Industries quietly operating in deepest secrecy, with a view toward very,
very long-term profits. He’s a genius businessman: patient with earnings, able to learn from
his mistakes, determined that his employees develop a reverence for free-market ruthlessness,
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and a master disrupter. These strategies made him and his brother David together richer than
Bill Gates. But there’s another side to this story. If you want to understand how we killed the
unions in this country, how we widened the income divide, stalled progress on climate change,
and how our corporations bought the influence industry, all you have to do is read this book.
Seven years in the making, Kochland “is a dazzling feat of investigative reporting and epic
narrative writing, a tour de force that takes the reader deep inside the rise of a vastly powerful
family corporation that has come to influence American workers, markets, elections, and the
very ideas debated in our public square. Leonard’s work is fair and meticulous, even as it
reveals the Kochs as industrial Citizens Kane of our time” (Steve Coll, Pulitzer Prize–winning
author of Private Empire).
“the definitive hands-on guide to building a consulting practice that thrives by putting your
client first - from one of the acknowledged masters in the field." Dr Simon Dorris, Managing
Partner, Lansdowne Consulting “a really informative description of management consulting.
Great for the beginner and experienced consultant alike” Helen Routledge, CEO Totem
Learning "A practical guide that, once read, will remain in your desk drawer for regular
reference. Richard cuts through the noise and gives you insights that you can actually use." Ibi
Thomson, Founder & CEO, Issoria - Change Management Consulting. The secret of being a
successful management consultant is to focus on the genuine needs of the client and provide
the best service to achieve and sustain results. The Management Consultant is your essential
guide for both newcomers and practicing consultants to develop the skills that will help you
understand your client’s needs, identify gaps in knowledge and deliver real value to all parts of
your business. Updated to meet the most recent changes in business and technology with the
same comprehensive and clear approach, expert practitioner Richard Newton shows you
exactly what you need to know, do and deliver to be a great management consultant. Whether
you are a consultant, working with consultants or buying a consultancy, this is the only book
you will need.
Companies can both serve society and create profit. This book shows how-based on rigorous
evidence and an actionable framework.
How America's high standard of living came to be and why future growth is under threat In the
century after the Civil War, an economic revolution improved the American standard of living in
ways previously unimaginable. Electric lighting, indoor plumbing, motor vehicles, air travel, and
television transformed households and workplaces. But has that era of unprecedented growth
come to an end? Weaving together a vivid narrative, historical anecdotes, and economic
analysis, The Rise and Fall of American Growth challenges the view that economic growth will
continue unabated, and demonstrates that the life-altering scale of innovations between 1870
and 1970 cannot be repeated. Robert Gordon contends that the nation's productivity growth
will be further held back by the headwinds of rising inequality, stagnating education, an aging
population, and the rising debt of college students and the federal government, and that we
must find new solutions. A critical voice in the most pressing debates of our time, The Rise and
Fall of American Growth is at once a tribute to a century of radical change and a harbinger of
tougher times to come.
"Award-winning business journalist Rana Foroohar shows how the shortsighted and misguided
financial practices that nearly toppled the global economy in 2008 have come to infiltrate all
corners of American business--putting us on a dangerous collision course to another economic
meltdown that will make 2008 look like a mere blip in the business cycle"-NEW YORK TIMES BESTSELLER • This instant classic explores how we can change our
lives by changing our habits. NAMED ONE OF THE BEST BOOKS OF THE YEAR BY The
Wall Street Journal • Financial Times In The Power of Habit, award-winning business reporter
Charles Duhigg takes us to the thrilling edge of scientific discoveries that explain why habits
exist and how they can be changed. Distilling vast amounts of information into engrossing
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narratives that take us from the boardrooms of Procter & Gamble to the sidelines of the NFL to
the front lines of the civil rights movement, Duhigg presents a whole new understanding of
human nature and its potential. At its core, The Power of Habit contains an exhilarating
argument: The key to exercising regularly, losing weight, being more productive, and achieving
success is understanding how habits work. As Duhigg shows, by harnessing this new science,
we can transform our businesses, our communities, and our lives. With a new Afterword by the
author “Sharp, provocative, and useful.”—Jim Collins “Few [books] become essential manuals
for business and living. The Power of Habit is an exception. Charles Duhigg not only explains
how habits are formed but how to kick bad ones and hang on to the good.”—Financial Times
“A flat-out great read.”—David Allen, bestselling author of Getting Things Done: The Art of
Stress-Free Productivity “You’ll never look at yourself, your organization, or your world quite
the same way.”—Daniel H. Pink, bestselling author of Drive and A Whole New Mind
“Entertaining . . . enjoyable . . . fascinating . . . a serious look at the science of habit formation
and change.”—The New York Times Book Review
“Exceptional . . . Deeply researched and elegantly written . . . As a description of the politics
and pressures under which modern independent central banking has to operate, the book is
incomparable.” —Financial Times The definitive biography of the most important economic
statesman of our time Sebastian Mallaby's magisterial biography of Alan Greenspan, the
product of over five years of research based on untrammeled access to his subject and his
closest professional and personal intimates, brings into vivid focus the mysterious point where
the government and the economy meet. To understand Greenspan's story is to see the
economic and political landscape of our time—and the presidency from Reagan to George W.
Bush—in a whole new light. As the most influential economic statesman of his age, Greenspan
spent a lifetime grappling with a momentous shift: the transformation of finance from the fixed
and regulated system of the post-war era to the free-for-all of the past quarter century. The
story of Greenspan is also the story of the making of modern finance, for good and for ill.
Greenspan's life is a quintessential American success story: raised by a single mother in the
Jewish émigré community of Washington Heights, he was a math prodigy who found a niche
as a stats-crunching consultant. A master at explaining the economic weather to captains of
industry, he translated that skill into advising Richard Nixon in his 1968 campaign. This led to a
perch on the White House Council of Economic Advisers, and then to a dazzling array of
business and government roles, from which the path to the Fed was relatively clear. A firebreathing libertarian and disciple of Ayn Rand in his youth who once called the Fed's creation a
historic mistake, Mallaby shows how Greenspan reinvented himself as a pragmatist once in
power. In his analysis, and in his core mission of keeping inflation in check, he was a maestro
indeed, and hailed as such. At his retirement in 2006, he was lauded as the age's necessary
man, the veritable God in the machine, the global economy's avatar. His memoirs sold for
record sums to publishers around the world. But then came 2008. Mallaby's story lands with
both feet on the great crash which did so much to damage Alan Greenspan's reputation.
Mallaby argues that the conventional wisdom is off base: Greenspan wasn't a naïve ideologue
who believed greater regulation was unnecessary. He had pressed for greater regulation of
some key areas of finance over the years, and had gotten nowhere. To argue that he didn't
know the risks in irrational markets is to miss the point. He knew more than almost anyone; the
question is why he didn't act, and whether anyone else could or would have. A close reading of
Greenspan's life provides fascinating answers to these questions, answers whose lessons we
would do well to heed. Because perhaps Mallaby's greatest lesson is that economic
statesmanship, like political statesmanship, is the art of the possible. The Man Who Knew is a
searching reckoning with what exactly comprised the art, and the possible, in the career of
Alan Greenspan.
Gender equality is a moral and a business imperative. But unconscious bias holds us back and
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de-biasing minds has proven to be difficult and expensive. Behavioral design offers a new
solution. Iris Bohnet shows that by de-biasing organizations instead of individuals, we can
make smart changes that have big impacts—often at low cost and high speed.

In an age when the business world is dominated by technology and data
analysis, award-winning financial journalist and anthropology PhD Gillian Tett
presents a radically different strategy for success: businesses can revolutionize
their understanding of behavior by studying consumers, markets, and
organizations through an anthropological lens. Amid severe digital disruption,
economic upheaval, and political flux, how can we make sense of the world?
Leaders today typically look for answers in economic models, Big Data, or
artificial intelligence platforms. Gillian Tett points to anthropology—the study of
human culture. Anthropologists train to get inside the minds of other people,
helping them not only to understand other cultures but also to appraise their own
environment with fresh perspective as an insider-outsider, gaining lateral vision.
Today, anthropologists are more likely to study Amazon warehouses than remote
Amazon tribes; they have done research into institutions and companies such as
General Motors, Nestlé, Intel, and more, shedding light on practical questions
such as how internet users really define themselves; why corporate projects fail;
why bank traders miscalculate losses; how companies sell products like pet food
and pensions; why pandemic policies succeed (or not). Anthropology makes the
familiar seem unfamiliar and vice versa, giving us badly needed threedimensional perspective in a world where many executives are plagued by tunnel
vision, especially in fields like finance and technology. Lively, lucid, and practical,
Anthro-Vision offers a revolutionary new way for understanding the behavior of
organizations, individuals, and markets in today’s ever-evolving world.
Why did so many intelligent people-from venture capitalists to Wall Street elitefall for the hype? And how did WeWork go so wrong? In little more than a
decade, Neumann transformed himself from a struggling baby clothes salesman
into the charismatic, hard-partying CEO of a company worth $47 billion-on paper.
With his long hair and feel-good mantras, the six-foot-five Israeli transplant
looked the part of a messianic truth teller. Investors swooned, and billions poured
in. Neumann dined with the CEOs of JPMorgan and Goldman Sachs,
entertaining a parade of power brokers desperate to get a slice of what he was
selling: the country's most valuable startup, a once-in-a-lifetime opportunity and a
generation-defining moment. Soon, however, WeWork was burning through cash
faster than Neumann could bring it in. From his private jet, sometimes clouded
with marijuana smoke, he scoured the globe for more capital. Then, as WeWork
readied a Hail Mary IPO, it all fell apart. .
A behind-the-scenes, revelatory history of the controversial consulting firm traces
its decades-long influence in both business and political arenas, citing its role in
the establishment of mainstream practices and modern understandings about
capitalism while evaluating the failures that have compromised its reputation.
60,000 first printing.
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“Scott Hartley artfully explains why it is time for us to get over the false division
between the human and the technical.” —Tim Brown, CEO of IDEO and author of
Change by Design Scott Hartley first heard the terms fuzzy and techie while
studying political science at Stanford University. If you majored in humanities or
social sciences, you were a fuzzy. If you majored in computer or hard sciences,
you were a techie. While Silicon Valley is generally considered a techie
stronghold, the founders of companies like Airbnb, Pinterest, Slack, LinkedIn,
PayPal, Stitch Fix, Reddit, and others are all fuzzies—in other words, people with
backgrounds in the liberal arts. In this brilliantly counterintuitive book, Hartley
shatters assumptions about business and education today: learning to code is
not enough. The soft skills—curiosity, communication, and collaboration, along
with an understanding of psychology and society’s gravest problems—are central
to why technology has value. Fuzzies are the instrumental stewards of robots,
artificial intelligence, and machine learning. They offer a human touch that is of
equal—if not greater—importance in our technology-led world than what most
techies can provide. For anyone doubting whether a well-rounded liberal arts
education is practical in today’s world, Hartley’s work will come as an inspiring
revelation. Finalist for the 2016 Financial Times/McKinsey Bracken Bower Prize
A Financial Times Business Book of the Month
A colorful and revealing portrait of the rise of India’s new billionaire class in a
radically unequal society India is the world’s largest democracy, with more than
one billion people and an economy expanding faster than China’s. But the
rewards of this growth have been far from evenly shared, and the country’s top
1% now own nearly 60% of its wealth. In megacities like Mumbai, where half the
population live in slums, the extraordinary riches of India’s new dynasties echo
the Vanderbilts and Rockefellers of America's Gilded Age, funneling profits from
huge conglomerates into lifestyles of conspicuous consumption. James
Crabtree’s The Billionaire Raj takes readers on a personal journey to meet these
reclusive billionaires, fugitive tycoons, and shadowy political power brokers. From
the sky terrace of the world’s most expensive home to impoverished villages and
mass political rallies, Crabtree dramatizes the battle between crony capitalists
and economic reformers, revealing a tense struggle between equality and
privilege playing out against a combustible backdrop of aspiration, class, and
caste. The Billionaire Raj is a vivid account of a divided society on the cusp of
transformation—and a struggle that will shape not just India’s future, but the
world’s.
From one of the leading policy experts of our time, an urgent rethinking of how
we can better support each other to thrive Whether we realize it or not, all of us
participate in the social contract every day through mutual obligations among our
family, community, place of work, and fellow citizens. Caring for others, paying
taxes, and benefiting from public services define the social contract that supports
and binds us together as a society. Today, however, our social contract has been
broken by changing gender roles, technology, new models of work, aging, and
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the perils of climate change. Minouche Shafik takes us through stages of life we
all experience—raising children, getting educated, falling ill, working, growing
old—and shows how a reordering of our societies is possible. Drawing on
evidence and examples from around the world, she shows how every country
can provide citizens with the basics to have a decent life and be able to
contribute to society. But we owe each other more than this. A more generous
and inclusive society would also share more risks collectively and ask everyone
to contribute for as long as they can so that everyone can fulfill their potential.
What We Owe Each Other identifies the key elements of a better social contract
that recognizes our interdependencies, supports and invests more in each other,
and expects more of individuals in return. Powerful, hopeful, and thoughtprovoking, What We Owe Each Other provides practical solutions to current
challenges and demonstrates how we can build a better society—together.
An accessible guide to the essential issues of corporate finance While you can
find numerous books focused on the topic of corporate finance, few offer the type
of information managers need to help them make important decisions day in and
day out. Value explores the core of corporate finance without getting bogged
down in numbers and is intended to give managers an accessible guide to both
the foundations and applications of corporate finance. Filled with in-depth insights
from experts at McKinsey & Company, this reliable resource takes a much more
qualitative approach to what the authors consider a lost art. Discusses the four
foundational principles of corporate finance Effectively applies the theory of value
creation to our economy Examines ways to maintain and grow value through
mergers, acquisitions, and portfolio management Addresses how to ensure your
company has the right governance, performance measurement, and internal
discussions to encourage value-creating decisions A perfect companion to the
Fifth Edition of Valuation, this book will put the various issues associated with
corporate finance in perspective.
‘Understanding valuation is relevant to everyone with an ambition in business.
For us a Cevian Capital it is an absolutely critical skill. This book will take you
there faster than any other in the field.’ Christer Gardell Former Partner
McKinsey, Managing Partner and co-founder of Cevian Capital ‘A handy,
accessible and well-written guide to valuation. The authors manage to capture
the reader with high-level synthesis as well as more detailed insights in a great
way.’ Anna Storakers Head of Group Strategy & Corporate Development,
Nordea Bank AB, formerly with Goldman Sachs & Co and McKinsey & Co ”If you
can envision the future value of a company you are a winner. Make this
comprehensive and diligent book on corporate valuation your companion
pursuing transactions and you will succeed.” Hans Otterling, Founding Partner,
CEO Northzone Capital “Both in my previous position as an investment banker
and today as an investor in high growth technology companies, corporate
valuation has been a most critical subject. The Financial Times guide to
Valuationserves as the perfect introduction to the subject and I recommend it to
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entrepreneurs as well as fellow private investors." Carl Palmstierna, former
Partner Goldman Sachs, Business Angel ‘Not only will Financial Times Guide to
Corporate Valuation provide you with the basic understanding of corporate
valuation, it also gives you an interesting insight into non-operational challenges
that companies will face. And it does it all in an unexpectedly efficient and reader
friendly manner. If you want to learn the basics and only have a few hours to
spare, invest them into reading this book!’ Daniel Hummel Head of Corporate
Finance, Swedbank ‘In this highly accessible and reliable introduction to
valuation, Messieurs Frykman and Tolleryd have succeeded in selecting only the
essential building blocks in a topic that can otherwise be difficult to navigate.
Indeed a guide, this book will prove handy to many of us and a breakthrough to
some.’ Per Hedberg, Academic Director Stockholm School of Economics Russia
‘This book provides an accessible and informative entry point to the vast topic of
valuation. The book covers mechanics as well as how value is linked to
intangibles, growth opportunities and industry structure, all the way providing
clear examples of every key idea. The authors understand value: they know what
is useful, what is practical and what is critical, and give any reader great
guidance to the challenge of getting values right.’ Bo Becker Assistant Professor
Harvard Business School "I read Frykman & Tolleryds book on Corporate
Valuation the first time in the late 90's - the book has not only thought me how to
value investments, but also how important it is to focus on long term cashflow
when building and leading an organization" Mikael Schiller Owner, Chairman,
Acne Studios ‘The easy, no-nonsense approach to corporate valuation.’ Fiona
McGuire, Corporate Finance Director FGS Understanding corporate valuation is
crucial for all business people in today’s corporate world. No other measure can
indicate as completely the current status as well as the future prospects of a
company. The Financial Times Guide to Corporate Valuation is a quick, nononsense guide to a complex subject. Whether you’re a manager, executive,
entrepreneur or student this comprehensive reading guide will help you tailor
your learning according to your experience, existing knowledge and time
constraints. Using the example of a fictional European telecommunications
company, Mobitronics, as a model, it provides key insights into universal issues
in corporate valuation and the most commonly used valuation methods. THE
ONLY STRAIGHTFORWARD GUIDE TO CORPORATE VALUATION
FINALIST FOR THE FINANCIAL TIMES AND MCKINSEY BUSINESS BOOK OF
THE YEAR AWARD An essential tool for individuals, organizations, and
communities of all sizes to jump-start dialogue on racism and bias and to
transform well-intentioned statements on diversity into concrete actions—from a
leading Harvard social psychologist. “Livingston has made the important and
challenging task of addressing systemic racism within an organization
approachable and achievable.”—Alex Timm, co-founder and CEO, Root
Insurance Company How can I become part of the solution? In the wake of the
social unrest of 2020 and growing calls for racial justice, many business leaders
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and ordinary citizens are asking that very question. This book provides a
compass for all those seeking to begin the work of anti-racism. In The
Conversation, Robert Livingston addresses three simple but profound questions:
What is racism? Why should everyone be more concerned about it? What can
we do to eradicate it? For some, the existence of systemic racism against Black
people is hard to accept because it violates the notion that the world is fair and
just. But the rigid racial hierarchy created by slavery did not collapse after it was
abolished, nor did it end with the civil rights era. Whether it’s the composition of
a company’s leadership team or the composition of one’s neighborhood, these
racial divides and disparities continue to show up in every facet of society. For
Livingston, the difference between a solvable problem and a solved problem is
knowledge, investment, and determination. And the goal of making organizations
more diverse, equitable, and inclusive is within our capability. Livingston’s
lifework is showing people how to turn difficult conversations about race into
productive instances of real change. For decades he has translated science into
practice for numerous organizations, including Airbnb, Deloitte, Microsoft, Under
Armour, L’Oreal, and JPMorgan Chase. In The Conversation, Livingston distills
this knowledge and experience into an eye-opening immersion in the science of
racism and bias. Drawing on examples from pop culture and his own life
experience, Livingston, with clarity and wit, explores the root causes of racism,
the factors that explain why some people care about it and others do not, and the
most promising paths toward profound and sustainable progress, all while inviting
readers to challenge their assumptions. Social change requires social exchange.
Founded on principles of psychology, sociology, management, and behavioral
economics, The Conversation is a road map for uprooting entrenched biases and
sharing candid, fact-based perspectives on race that will lead to increased
awareness, empathy, and action.
NEW YORK TIMES BESTSELLER Shortlisted for the Financial Times/McKinsey
Business Book of the Year Award The unbelievable story of a secretive
mathematician who pioneered the era of the algorithm--and made $23 billion
doing it. Jim Simons is the greatest money maker in modern financial history. No
other investor--Warren Buffett, Peter Lynch, Ray Dalio, Steve Cohen, or George
Soros--can touch his record. Since 1988, Renaissance's signature Medallion fund
has generated average annual returns of 66 percent. The firm has earned profits
of more than $100 billion; Simons is worth twenty-three billion dollars. Drawing on
unprecedented access to Simons and dozens of current and former employees,
Zuckerman, a veteran Wall Street Journal investigative reporter, tells the gripping
story of how a world-class mathematician and former code breaker mastered the
market. Simons pioneered a data-driven, algorithmic approach that's sweeping
the world. As Renaissance became a market force, its executives began
influencing the world beyond finance. Simons became a major figure in scientific
research, education, and liberal politics. Senior executive Robert Mercer is more
responsible than anyone else for the Trump presidency, placing Steve Bannon in
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the campaign and funding Trump's victorious 2016 effort. Mercer also impacted
the campaign behind Brexit. The Man Who Solved the Market is a portrait of a
modern-day Midas who remade markets in his own image, but failed to anticipate
how his success would impact his firm and his country. It's also a story of what
Simons's revolution means for the rest of us.
* Financial Times and McKinsey Business Book of the Year * Winner of the J.
Anthony Lukas Book Prize? * 800-CEO-READ Business Book of the Year * A
New York Times Notable Book * A Washington Post Notable Book * An NPR
Best Book of 2017 * A Wall Street Journal Best Book of 2017 * An Economist
Best Book of 2017 * A Business Insider Best Book of 2017 * “A gripping story of
psychological defeat and resilience” (Bob Woodward, The Washington Post)—an
intimate account of the fallout from the closing of a General Motors assembly
plant in Janesville, Wisconsin, and a larger story of the hollowing of the American
middle class. This is the story of what happens to an industrial town in the
American heartland when its main factory shuts down—but it’s not the familiar
tale. Most observers record the immediate shock of vanished jobs, but few stay
around long enough to notice what happens next when a community with a cando spirit tries to pick itself up. Pulitzer Prize–winning reporter Amy Goldstein
spent years immersed in Janesville, Wisconsin, where the nation’s oldest
operating General Motors assembly plant shut down in the midst of the Great
Recession. Now, with intelligence, sympathy, and insight into what connects and
divides people in an era of economic upheaval, Goldstein shows the
consequences of one of America’s biggest political issues. Her reporting takes
the reader deep into the lives of autoworkers, educators, bankers, politicians, and
job re-trainers to show why it’s so hard in the twenty-first century to recreate a
healthy, prosperous working class. “Moving and magnificently wellresearched...Janesville joins a growing family of books about the evisceration of
the working class in the United States. What sets it apart is the sophistication of
its storytelling and analysis” (Jennifer Senior, The New York Times). “Anyone
tempted to generalize about the American working class ought to meet the
people in Janesville. The reporting behind this book is extraordinary and the
story—a stark, heartbreaking reminder that political ideologies have real
consequences—is told with rare sympathy and insight” (Tracy Kidder, Pulitzer
Prize–winning author of The Soul of a New Machine).
Runaway climate change and rampant inequality are ravaging the world and
costing a fortune. Who will help lead us to a better future? Business. These
massive dual challenges—and other profound shifts, such as pandemics, resource
pressures, and shrinking biodiversity—threaten our very existence. Other
megatrends, such as the push for a clean economy and the unprecedented focus
on diversity and inclusion, offer exciting new opportunities to heal the world, and
prosper by doing so. Government cannot do this alone. Business must step up.
In this seminal book, former Unilever CEO Paul Polman and sustainable
business guru Andrew Winston explode fifty years of corporate dogma. They
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reveal, for the first time, key lessons from Unilever and other pioneering
companies around the world about how you can profit by fixing the world's
problems instead of creating them. To thrive today and tomorrow, they argue,
companies must become "net positive"—giving more to the world than they take.
A net positive company: Improves the lives of everyone it touches, from
customers and suppliers to employees and communities, greatly increasing longterm shareholder returns in the process. Takes ownership of all the social and
environmental impacts its business model creates. This in turn provides
opportunities for innovation, savings, and building a more humane, connected,
and purpose-driven culture. Partners with competitors, civil society, and
governments to drive transformative change that no single group or enterprise
could deliver alone. This is no utopian fantasy. Courageous leaders are already
making it real—and the stakes couldn't be higher. With bold vision and compelling
stories, Net Positive sets out the principles and practices that will deliver the
scale of change and transformation the world so desperately needs. Join the
movement now at netpositive.world
A challenge to prevailing ideas about innovation and a guide to identifying the
best growth strategy for your community. Across the world, cities and regions
have wasted trillions of dollars on blindly copying the Silicon Valley model of
growth creation. Since the early years of the information age, we've been told
that economic growth derives from harnessing technological innovation. To do
this, places must create good education systems, partner with local research
universities, and attract innovative hi-tech firms. We have lived with this system
for decades, and the result is clear: a small number of regions and cities at the
top of the high-tech industry but many more fighting a losing battle to retain
economic dynamism. But are there other models that don't rely on a flourishing
high-tech industry? In Innovation in Real Places, Dan Breznitz argues that there
are. The purveyors of the dominant ideas on innovation have a feeble
understanding of the big picture on global production and innovation. They
conflate innovation with invention and suffer from techno-fetishism. In their
devotion to start-ups, they refuse to admit that the real obstacle to growth for
most cities is the overwhelming power of the real hubs, which siphon up vast
amounts of talent and money. Communities waste time, money, and energy
pursuing this road to nowhere. Breznitz proposes that communities instead focus
on where they fit in the four stages in the global production process. Some are at
the highest end, and that is where the Clevelands, Sheffields, and Baltimores are
being pushed toward. But that is bad advice. Success lies in understanding the
changed structure of the global system of production and then using those
insights to enable communities to recognize their own advantages, which in turn
allows to them to foster surprising forms of specialized innovation. As he
stresses, all localities have certain advantages relative to at least one stage of
the global production process, and the trick is in recognizing it. Leaders might
think the answer lies in high-tech or high-end manufacturing, but more often than
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not, they're wrong. Innovation in Real Places is an essential corrective to a
mythology of innovation and growth that too many places have bought into in
recent years. Best of all, it has the potential to prod local leaders into pursuing
realistic and regionally appropriate models for growth and innovation.
"An inspiring and informative page-turner." –Walter Isaacson Longlisted for the
FT/McKinsey Business Book of the Year Award The authoritative account of the
race to produce the vaccines that are saving us all, from the #1 New York Times
bestselling author of The Man Who Solved the Market Few were ready when a
mysterious respiratory illness emerged in Wuhan, China in January 2020.
Politicians, government officials, business leaders, and public-health
professionals were unprepared for the most devastating pandemic in a century.
Many of the world’s biggest drug and vaccine makers were slow to react or
couldn’t muster an effective response. It was up to a small group of unlikely and
untested scientists and executives to save civilization. A French businessman
dismissed by many as a fabulist. A Turkish immigrant with little virus experience.
A quirky Midwesterner obsessed with insect cells. A Boston scientist employing
questionable techniques. A British scientist despised by his peers. Far from the
limelight, each had spent years developing innovative vaccine approaches. Their
work was met with skepticism and scorn. By 2020, these individuals had little
proof of progress. Yet they and their colleagues wanted to be the ones to stop
the virus holding the world hostage. They scrambled to turn their life’s work into
life-saving vaccines in a matter of months, each gunning to make the big
breakthrough—and to beat each other for the glory that a vaccine guaranteed. A
#1 New York Times bestselling author and award-winning Wall Street Journal
investigative journalist lauded for his “bravura storytelling” (Gary Shteyngart) and
“first-rate” reporting (The New York Times), Zuckerman takes us inside the topsecret laboratories, corporate clashes, and high-stakes government negotiations
that led to effective shots. Deeply reported and endlessly gripping, this is a
dazzling, blow-by-blow chronicle of the most consequential scientific
breakthrough of our time. It’s a story of courage, genius, and heroism. It’s also a
tale of heated rivalries, unbridled ambitions, crippling insecurities, and
unexpected drama. A Shot to Save the World is the story of how science saved
the world.
Discover how to survive and thrive in an increasingly digital world Digital strategy
should consist of more than just updating your business’ desktop computers and
buying the newest smartphones for your employees. It requires the reimagining
of existing business processes and the implementation of the latest technologies
into current business activity to enable new capabilities for your firm. In
Decisively Digital: From Creating a Culture to Designing Strategy, digital strategy
advisor and author Alexander Loth leverages his extensive experience working
with Microsoft, CERN, and SAP to deliver a robust and accessible exploration of
what it takes for a company to unlock the potential of new digital technologies.
You’ll discover how to: Utilize new technologies to establish a digital culture and
Page 17/18

File Type PDF Financial Times And Mckinsey Business Book Of The Year
realize the benefits of modern work for your employees Unleash the abilities that
come with processing big data and taking advantage of data democracy,
analytics, and cloud computing Implement artificial intelligence, blockchain,
process automation, and IoT in a way that goes beyond the hype and delivers
real business results Packed with interviews with industry leaders and real-world
customer examples, Decisively Digital is ideal for CIOs, CDOs, and other
executives and professionals who need to know how technology can improve
their businesses and power results today and tomorrow.
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